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Presented by Lynne M. Williams, Ed.D. Candidate
@GreatCareersPHL #GreatCareersPHL 
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Access this deck:
https://bit.ly/pbthruli 

https://www.pinterest.com/GreatCareersPHL/
https://www.linkedin.com/in/lynnewilliams
https://twitter.com/greatcareersphl
https://www.facebook.com/greatcareersphl/
https://bit.ly/pbthruli
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Your personal brand 
is what other people 
say about you when 
you leave the room. 
It’s your professional 
reputation.

~ Dorie Clark
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A good read with excellent links! 
https://www.entrepreneur.com/article/280371

https://www.entrepreneur.com/article/280371


Personal Branding
 

Stand Out

Secret Sauce
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How do you differentiate your brand?

01

02

03

04

How do you differentiate and distinguish 
yourself and be memorable?

What are your keywords and core 
competencies?

What are your features and benefits?

What is your unique selling proposition 
and value proposition?
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Have You Customized Your LinkedIn 
URL?

79

https://www.linkedin.com/in/f
irst-last-09207b213/

If not, read this! 

https://www.linkedin.com/in/first-last-09207b213/
https://www.linkedin.com/in/first-last-09207b213/
https://www.linkedin.com/in/first-last-09207b213/
https://greatcareers.org/clean-up-your-linkedin-url-gobbledygook-in-30-seconds/


Is your banner memorable?
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How will you build your brand on LinkedIn 
to be memorable?
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How will you build your brand on LinkedIn 
to be memorable?
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How will you build your brand on LinkedIn 
to be memorable?

83



How will you build your brand on LinkedIn 
to be memorable?
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Headline = Keywords & Elevator Pitch

● A memory dart in an elevator pitch may be as 

important as a memory dart in a LinkedIn 

headline. What’s your Unique Selling Proposition 

USP?

● What will people Google to find someone like you?

● How can you be memorable on LinkedIn?

https://www.linkedin.com/pulse/tips-how-perfect-your-elevator-pitch-lynne-williams-ed-d-candidate/?trackingId=rMe%2FwogaRsy7RqjI3UYB9w%3D%3D
https://www.businessnewsdaily.com/5521-unique-selling-proposition.html
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Is Your Headline Memorable?



● Sharethrough Headline Analyzer

● Pig Art Graphics - Digital marketing, web 
development services for small business 
Overall: 68 Engagement: 62 Impression: 56

● Websites | Snazzy Graphics | Logos | Business Cards 
| Print & Digital Marketing | Comprehensive Digital 
Solutions: Web, Graphic Design, Branding, Marketing 
- Empowering Small Businesses to Shine 
Overall: 75 Engagement: 67 Impression: 74

How Do You Make Your Headline 
Memorable?

https://headlines.sharethrough.com/


● Websites | Graphics | Logos | Business Cards | Print & 
Digital Marketing | Comprehensive Digital Solutions: 
Web, Graphic Design, Branding, & Marketing for Small 
Businesses |🐽 Huff & puff & blow that old website 
down! 🐽

Overall: 77 Engagement: 65 Impression: 85

● Empowering small business with: Comprehensive 
Digital Solutions, Web Development, Graphic Design, 
Branding, & Marketing 🐽 Huff & puff & blow that old 
website down to make your branding oink! 🐽 
Overall: 79 Engagement: 69 Impression: 85   or 
(squeal)

Keep Tweaking & Try ChatGPT



How to Write Good Headlines for LinkedIn 
Articles

How to Boost Your LinkedIn Headline Score

Three Ways to Be Memorable on LinkedIn

Subscribe to my LinkedIn Newsletter 
Career News Today 

LinkedIn Headline Articles

https://greatcareers.org/how-to-write-catchy-headlines-for-linkedin-articles/
https://greatcareers.org/how-to-write-catchy-headlines-for-linkedin-articles/
https://greatcareers.org/how-to-boost-your-linkedin-headline-score/
https://greatcareers.org/3-ways-to-be-memorable-on-linkedin/
https://www.linkedin.com/newsletters/6864059681518813184/


Target Areas for Keywords

1

2

3

4

5
91

1

2

3

4

5

Headline - 220 characters

About - 2600 characters

Job Titles - 100 characters

Skills - 50

Details in Professional 
Experience (Projects & Publications too)

https://greatcareers.org/?s=keywords
https://greatcareersphl.org/is-your-linkedin-about-section-skimmable-scannable-for-short-attention-spans/
https://greatcareersphl.org/how-to-embellish-your-job-titles-on-linkedin/
https://greatcareersphl.org/how-many-skills-and-endorsements-do-you-need/


Serious 
reading takes 

a hit from 
online 

scanning and 
skimming, 

researchers 
say

“To cognitive neuroscientists, … 
[humans] seem to be developing 
digital brains with new circuits for 
skimming through the torrent of 
information online. This alternative 
way of reading is competing with 
traditional deep reading circuitry 
developed over several millennia” 
(Rosenwald, 2014).
https://www.washingtonpost.com/local/serious-reading-takes-a-hit-from-online-scanning-and-skimming-
researchers-say/2014/04/06/088028d2-b5d2-11e3-b899-20667de76985_story.html 
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https://www.washingtonpost.com/local/serious-reading-takes-a-hit-from-online-scanning-and-skimming-researchers-say/2014/04/06/088028d2-b5d2-11e3-b899-20667de76985_story.html
https://www.washingtonpost.com/local/serious-reading-takes-a-hit-from-online-scanning-and-skimming-researchers-say/2014/04/06/088028d2-b5d2-11e3-b899-20667de76985_story.html


Non-linear Reading
93
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About Section

● Emojipedia.org

● Capital letters for 

titles

● Bullet points over 

paragraphs

https://emojipedia.org/


White.    Space.    Matters.
For easier readability to skim and scan, add white space 

between bullet points under work experience. 
Bullets are easier to skim and scan than paragraphs.

insert screenshot of good u
insert screenshot of bad example of not 

using white space
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Experience Section

● Emojipedia.org

● Capital letters for 

titles

● Bullet points over 

paragraphs

https://emojipedia.org/


Are you treating your job search like a business?
Have you done a SWOT analysis for your business?

Have you done a SWOT analysis on your LinkedIn profile?
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https://greatcareersphl.org/perform-a-swot-analysis-on-your-linkedin-profile/


Learn More About Branding Your Company

● Branding & Rebranding
● Rebranding a Company: 7 Things Your Boss Wants to Know 

● 6 Popular Services to Sell as a Brand Consultant

● Get ideas from this website for areas where you could focus 

on your brand

98

https://altitudemarketing.com/services/branding-rebranding/
https://www.canny-creative.com/rebranding-a-company-7-things-boss-wants-to-know/
https://www.entrepreneur.com/article/272160
http://www.creativebrandconsulting.com/why-hire-cbc.html


Learn More About Branding Yourself

● Branding & Email Marketing: How to 
Share Your Brand Values via Email

● Your Reputation is Too Important to 
Dismiss

● The Power of Video for Personal Branding
● Guide to Understanding and Building Your 

Personal Brand
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How to Make 
Your LinkedIn 

Brand Stand Out

How to Wish a 
Branded Happy 

Birthday on 
LinkedIn

https://www.mailjet.com/blog/news/branding-email-marketing/
https://www.mailjet.com/blog/news/branding-email-marketing/
https://careersherpa.net/your-reputation-is-too-important-to-dismiss/
https://careersherpa.net/your-reputation-is-too-important-to-dismiss/
https://careersherpa.net/?s=personal+brand
https://www.job-hunt.org/personal-branding/personal-branding.shtml
https://www.job-hunt.org/personal-branding/personal-branding.shtml
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/


Upcoming Schedule 

UPCOMING WORKSHOPS WITH LYNNE SPEAKING

http://bit.ly/CareerTopics

UPCOMING WORKSHOPS

https://greatcareers.org/events
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http://bit.ly/CareerTopics
https://greatcareersphl.org/events
https://greatcareers.org/events


Follow our 
Social Media!

Read my blogs!
I also write for:

vista.today  delco.today  montco.today  bucksco.today 101

@GreatCareersPHL | #greatcareersphl

director@greatcareersphl.org

lynne@aroundtheclockexecs.com

www.linkedin.com/in/lynnewilliams 

484-393-2951

Book a 15 min call with me

Speaking Topics

Lynne M. Williams, Ed.D. Candidate 
I guide you to your keywords to beat the bots for resumes 
and LinkedIn - unemployed, self-employed, or employed. 

My process is collaborative.

  👉 Top 15 LinkedIn Experts in Philadelphia 2023

Let’s 

Connect!

http://bit.ly/PubsLynne
https://vista.today/
https://delco.today/
https://montco.today/
https://bucksco.today/
https://www.pinterest.com/GreatCareersPHL/
https://www.linkedin.com/in/lynnewilliams
https://twitter.com/greatcareersphl
https://www.facebook.com/greatcareersphl/
mailto:director@greatcareersphl.org
mailto:lynne@aroundtheclockexecs.com
http://www.linkedin.com/in/lynnewilliams
https://calendly.com/lynnewilliams
http://bit.ly/CareerTopics
https://influencedigest.com/top-linkedin-experts/top-linkedin-experts-philadelphia-2023/
https://www.linkedin.com/groups/3003229/
https://www.linkedin.com/company/philadelphia-area-great-careers-group/


Let’s connect on LinkedIn! Click on MORE!

102

https://www.linkedin.com/feed/update/urn:li:activity:7043906603326070784/
https://www.linkedin.com/feed/update/urn:li:activity:7004097811759661057/


Win a “Smooth Sailing” Book!
A Practical Guide to Legally Protecting Your Business
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• Jun 17th  10AM-1PM LinkedIn Part 1 of 3 sponsored by Chester County Library (Free 3 hour workshop)

• Jun 22nd 2:30-4 PM How to Gain Customers with a LinkedIn Company Page sponsored by 

   SCORE Silicon Valley

• Jul 15th  10AM-1PM LinkedIn Part 2 of 3 sponsored by Chester County Library (Free 3 hour workshop)

• Jul 24th  2:30-4 PM How to Create Snazzy Graphics for LinkedIn & Social Media Overview sponsored by 

  SCORE Silicon Valley 

• Jul 27th  2:30-4 PM Nonprofit Seminar: Leverage LinkedIn for Nonprofit Success sponsored by SCORE Silicon 

Valley

• Jul 31st  2:30-4PM How to Create Snazzy Graphics for LinkedIn & Social Media Step-by-Step Demos 

   sponsored by SCORE Silicon Valley

• Aug 19th  10AM-1PM LinkedIn Part 3 of 3 sponsored by Chester County Library (Free 3 hour workshop)

• Aug 21st  6-8PM LinkedIn Profile Reviews

• Sep 16th  10AM-1PM LinkedIn Part 1 of 3 sponsored by Chester County Library (Free 3 hour workshop)

• Sep 28th  10-11 AM How to Analyze Your Headlines for LinkedIn, Emails, and Blogs 

 with Chester & Delaware County SCORE 

Lynne’s Upcoming Speaking Events for 
Entrepreneurs & Business Owners thru Sep 2023


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25:          HR TIPS  FOR SMALL BUSINESS   
	Slide 26: PRESENTER
	Slide 27
	Slide 28: Agenda
	Slide 29: PART ONE
	Slide 30: MAKE IT OFFICIAL
	Slide 31: HOW DO I PROTECT MYSELF?
	Slide 32: PART TWO
	Slide 33: PROPOSED NEW RULE – HERE WE GO AGAIN
	Slide 34: COMMENTS/CONCERNS WITH NEW RULE
	Slide 35: HOW TO PROTECT YOURSELF
	Slide 36: PART THREE
	Slide 37: THE BIG BAD WOLF IN THE CLOSET
	Slide 38: MORE WAGE & HOUR
	Slide 39: PART FOUR
	Slide 40: NEW CONSIDERATIONS FOR BUSINESSES
	Slide 41: MORE CONSIDERATIONS FOR BUSINESSES
	Slide 42: PART FIVE
	Slide 43: I-9 UPDATE
	Slide 44: QUESTIONS?
	Slide 45: CONNECT WITH ME
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51:  
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85: Headline = Keywords & Elevator Pitch
	Slide 86
	Slide 87: Is Your Headline Memorable?
	Slide 88: How Do You Make Your Headline Memorable?
	Slide 89: Keep Tweaking & Try ChatGPT
	Slide 90: LinkedIn Headline Articles
	Slide 91
	Slide 92
	Slide 93
	Slide 94
	Slide 95
	Slide 96
	Slide 97
	Slide 98
	Slide 99
	Slide 100
	Slide 101
	Slide 102
	Slide 103
	Slide 104
	Slide 105
	Slide 106
	Slide 107
	Slide 108
	Slide 109
	Slide 110
	Slide 111
	Slide 112
	Slide 113
	Slide 114
	Slide 115
	Slide 116
	Slide 117
	Slide 118
	Slide 119
	Slide 120
	Slide 121
	Slide 122
	Slide 123
	Slide 124
	Slide 125
	Slide 126
	Slide 127
	Slide 128
	Slide 129
	Slide 130
	Slide 131
	Slide 132
	Slide 133
	Slide 134
	Slide 135
	Slide 136
	Slide 137
	Slide 138
	Slide 139
	Slide 140
	Slide 141
	Slide 142
	Slide 143
	Slide 144
	Slide 145
	Slide 146
	Slide 147
	Slide 148
	Slide 149
	Slide 150
	Slide 151
	Slide 152
	Slide 153
	Slide 154
	Slide 155
	Slide 156
	Slide 157
	Slide 158
	Slide 159
	Slide 160
	Slide 161
	Slide 162
	Slide 163
	Slide 164

