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LINKEDIN AND TWITTER

Making These Social Media Platforms Work for You




OBJECTIVES

»Review data on popularity of both
social media platforms

» Review the history of LinkedIn and
Twitter

» Review LinkedIn features
» Review Twitter features

»Review purpose of hash tags for each
platform




WHICH SOCIAL MEDIA PLATFORMS ARE MOST POPULAR
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SOCIAL MARKETER’S TOP GOALS FOR SOCIAL MEDIA

70% Increase brand
awareness

59% Sales/lead
generation

48% Increase community
engagement

46% Grow my brand's
audience

45% Increase web
traffic




How canyoureachthem? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM
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DEMOGRAPHICS—o I X | 23 740 1.2 689
Billion users Million users Million users Billion users Million users Billion users Million users

Ages25-34 Ages30-49 Ages30-49 Allages Ages46-55 Ages25-34 Ages18-24
68% Male 78% Female

PURPOSE —o T 111" News & Articles; | “Scrapbook- “HowTo”, [News & Articles;]  Building Building

Relationships || Conversation ing” Lifestyle, Networking || Relationships; | Relationships,
Educational Conversation § conversation

BEST FOR —o BRL:IL LT Public RelationsjLead Generation; Brand Business Lead Generation; Building
Brand Loyalty Clothing, Art& Awareness; Development; Retail, Food, § prand Loyalty
Food Businesses Jl Lead Generation Brand Entertainment, § ¢ Community

Awareness Beauty
Businesses

Limited 280 Images and Resource Limited Images and Videos only;
Reach characters video only; intensive interactions video only Very specific
orless Narrow demographic

demographic
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SOCIAL MEDIA STRATEGY — LEARN EVERYTHING
ABOUT YOUR CUSTOMERS

Create audience personas When it comes to your target customer,

Knowing who your audience is and what they you should know tilliE Sl

want to see on social media is key. That way ° Age
you can create content that they will like,
comment on, and share. It’s also critical if you
want to turn social media followers into
customers for your business.

Location

Average Income

Typical job title or industry

Interests

etc.




LINKEDIN HISTORY

@ Reid Hoffman officially launched Linkedln on
May 5,2003, in his living room

@ Reid previously served on the board of
Google, Ebay and PayPal

@ LinkedIn is one of the oldest mainstream
social platforms, older than YouTube,
Facebook and Twitter

@ The mission statement was keyed to
connecting the world’s professionals to make
them more productive and successful.




TWITTER HISTORY

& Launched in 2006 by Jack Dorsey, Noah Glass, Biz

Stone, and Evan Williams

& Dorsey originally imagined Twitter as an SMS-based

communications platform

& Designed for group of friends could keep tabs on
what each other were doing based on their status

updates.




LINKEDIN




LINKEDIN FEATURE (FREE ACCOUNT)

@ Build professional identity on the web.

@ Build and maintain a large trusted professional

network.
@ Find and reconnect with colleagues and classmates.
@ Request and provide recommendations.

@ Search for and view profiles of other LinkedIn

members.

@ Receive unlimited InMail messages

@ Save up to three searches and get weekly alerts on
those searches.




LINKEDIN FEATURES (PREMIUM ACCOUNT)

S
@

@ Improve chance of getting hired and ahead

@ Generate leads and build clientele with Sales
Navigator.

@ Find and hire talent with Recruiter Lite.

@ Detailed business insights and expand your
business with Premium Business.

@ Improve existing skills and learn new ones
with LinkedIn Learning




LINKEDIN BASIC ACCOUNT
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You Rock At Coding - Let FixDex bring you the job offers. It's free, and no commitment

Share an article, photo, or update @
& Publish a post
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& Like =3 Comment ~ Share
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Like Reply

‘ FixDex‘ + Follow

v do you decide which features are most important? Download our new eBook

want! http://pin.it/y-sDbH2

for a complete guide to building features your users

What you need to know now

The Dow is About to Hit 20,000

What Today's Job Numbers Mean for You

; t

How Healthcare Repeal Could Affect Your
Workday - and Your Retirement

Economy Grew at Fastest Pace in Two Years
#ChaseGreat
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FixDex

Follow new perspectives - see more
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Ryan Holmes
QDY CEO at Amethyst

@ Arianna Huffington
4 Edite el at Tt




LINKEDIN FOR BUSINESS

How to Use LinkedIn to Build a Home Business

a

Through introductions LinkedIn groups With online endorsements
to potential clients, that showcase professional
customers, and colleagues ability and character

\1/

Job postings Marie A..Komen : As an online resume
Productions and business card

@) the balance




LINKEDIN FOR BUSINESS

Lin'(Edm k0 Busing Features Resources \J'u:vt help

Welcome to Ljnkedln M
for Small Business

A place to grow your business on LinkedIn.

,ﬁ What is LinkedIn for
b Small Business?




LinkedIn for Business

Linkedm" small Busines Features Resources \ (‘-r-thelgf

What is LinkedIn for
Small Business?

Running a business can be tough. That's why we've made
it our mission to help small business leaders connect with

what you need to grow your business.

Find potential Clients

We spoke to hundreds of small business owners to understand how we can Open for Business
build value for them on Linkedin. Check out how you can showcase the See hOW
services you provide and be connected to potential clients.
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LINKEDIN SAMPLE BUSINESS PAGE
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LINKEDIN FOR BUSINESS — EDUCATION AND
RESOURCES

Learning Center | Help Center | Blog

Do business where
business is done.
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LINKEDIN MOBILE APPVIEW

Search wil =

o

v @ % 96% )
< Q Colleen McKenna 533

Colleen McKenna
Principal, Intero Advisory | Reinventing How
Companies Increase Sales + Find Talent
Through Digital Sales + Recruiting
Intero Advisory « University of Baltimore
Baltimore, Maryland Area « 500+ &8
My job is to shake up your digital status quo, help

you connect the dots, and leverage LinkedIn to
further your reach, increase your influence and eng...

See all connections

Your Dashboard

Yr ALL-STAR
Private to you 10

457 50 199 =+
Who viewed Post views Search
your profile

appearances

& A =

Home My Network Messaging

Notifications Jobs




LINKEDIN BEST TIME TO POST

Best Time to Post on

Lmkedm

Best Time to Post

Best times:
Wednesday Thursday

Wednosday 3PM  9AM-10AM

Wh;!gymm PM 11AM-12PM

IAM&IPM-2PM 9AM




TWITTER




Use of social media platforms by age group in the US Our World
I:“-' \»'“'”}‘. .- .“||”“\ in the United States who say they ever use the following online platforms or social media apps in 2010. in Data
I'his 1s shown by age group.

18-24 years
25-29 years
30-49 years

65+ years

18-24 years
25-29 years
30-49 years
65+ years

3N
Youtube Facebook Instagram Snapchat




TWITTER — 7 KEY PARTS

o Banner Image

& Profile Picture

& Name

& @Username / Twitter Handle
& Description / Bio

& Link

&4 Pinned Tweet




TWITTER BASIC ACCOUNT

e e W Twitter
&

@ twitter.com
Home e Q Search Twitter

P\

fi CH
P *T What's happening? Trends oryou A

~-L

A vl B Tweet Trending worldwide
Explore BB - #BreakingNews

C
Space
Q Notifications - Brie @Sktch_ComedyFan - 3m v Lunar photography improves the >
Giving standup comedy a go. Open mic starts at 7, hit me up if you want discovery of the moon
ticket #heregoesnothing
8 Messages 10,094 people are Tweeting about this

D1 e (WE:

[

Trending worldwide

Bookmarks #WorldNews

Harold &h_wang88 - 10m v
ﬂ Vacation is going great! 125K Tweets
- 5,094 people are Tweeting about this
Lists y -

Trending woridwide

Profile #BreakingNews

Animals

More These cats are ready for
#internationalCatDay
2 7 people are Twee 3 abc

Trending worldwide
#GreatestOfAllTime
100K Tweets

4,123 peog

Q3 s Q 14

[~

andrea @ @andy_landerson - 3m v
How many lemons do | need to make lemonade? Who to follow




TWITTER FOR BUSINESS

Quick Twitter tips:

& Limit to |-2 hashtags per Tweet
& Be conversational

& Keep your post short and sweet

e e - B Use images, GIFs, and/or videos whenever

ter Retweete .
Twitter Moments @ @TwitterMoments - Jan 20 v personalized timeline OSS I e
j{ous offical sadkcce for what s happening. o Stunning images are emerging from Women's Marches across North America.
© San Francisco, CA
S0 Raac it carn e Women's March draws
pé assive ci .

& Test, test, and test again (use analytics to
see what works)

& Monitor events and trending
conversations




TWITTER FOR BUSINESS EDUCATION AND RESOURCES

’ BUSineSS Basics Advertising Resources and guides Ads Help Center 9 Start a campaign

\!

What to Twe

-

—

Spread your message with Twitter Ads

Learn best practices to help

e

https://business.twitter.com/en/basics/what-to-tweet.html




TWITTER MOBILE APP VIEW

GASE PASSE ICI Ch {EPAS
JA SE PASSE ICI G/ 1E PAS
PASSE ICI G2 1 E PAS.

( Edit profile

Twitter Business @
@TwitterBusiness

Get better at Twitter. Get better at business.
& business.twitter.com Joined February 2009
918 Following 1.2M Followers

About
* business.twitter.com
o 1355 Market St, San Francisco, CA 94103

» No hours available

Get Directions ( Contact >




TWITTER BEST TIMETO POST

Best Time to Post on

W Twitter

Best Days During the Lunch Hour Worst Days

S

Saturday and Sunday are the worst
days to post on Twitter.

2

A 4

Posting at lunch everyday Monday to
1 2 1 P M Friday can help you increase social
— media engagement.

during the lunch hour




WHAT ARE HASHTAGS (#) AND HOW TO USE THEM
ON SOCIAL MEDIA

* A hashtag is a keyword or phrase preceded by the ¢ By adding a hashtag, your content will be accessible
hash symbol (#), written within a post or comment to all other users interested in similar topics who

to highlight it and facilitate a search for it. search for your hashtag.

# Content hashtags- Ex. #lifecoach #leadershipdevelopment
# Trending hashtags- Ex. #bossesday #internationalwomensday
# Brand-specific hashtags- Ex. #scorememphis #sba




THANKYOU! ANY QUESTIONS!?




ENTERPRISES
"Skilling You Softly’

Email Address

Let'S Keep sarita@fspenterprises.net
in Touch!

All Things Sarita

www.fspenterprises.net
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