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OBJECTIVES

➢Review data on popularity of both 

social media platforms

➢ Review the history of LinkedIn and 

Twitter

➢ Review LinkedIn features

➢ Review Twitter features

➢Review purpose of hash tags for each 

platform



WHICH SOCIAL MEDIA PLATFORMS ARE MOST POPULAR



SOCIAL MARKETER’S TOP GOALS FOR SOCIAL MEDIA





SOCIAL MEDIA STRATEGY – LEARN EVERYTHING 
ABOUT YOUR CUSTOMERS

Create audience personas

Knowing who your audience is and what they 
want to see on social media is key. That way 
you can create content that they will like, 
comment on, and share. It’s also critical if you 
want to turn social media followers into 
customers for your business.

When it comes to your target customer, 
you should know things like:

• Age

• Location

• Average Income

• Typical job title or industry

• Interests

• etc.



LINKEDIN HISTORY

Reid Hoffman officially launched LinkedIn on 

May 5, 2003, in his living room

Reid previously served on the board of 

Google, Ebay and PayPal

LinkedIn is one of the oldest mainstream 

social platforms, older than YouTube, 

Facebook and Twitter

The mission statement was keyed to 

connecting the world’s professionals to make 

them more productive and successful.



TWITTER HISTORY

Launched in 2006 by Jack Dorsey, Noah Glass, Biz 

Stone, and Evan Williams 

Dorsey originally imagined Twitter as an SMS-based 

communications platform

Designed for group of friends could keep tabs on 

what each other were doing based on their status 

updates.



LINKEDIN



LINKEDIN FEATURE (FREE ACCOUNT)

Build professional identity on the web.

Build and maintain a large trusted professional 

network.

Find and reconnect with colleagues and classmates.

Request and provide recommendations.

Search for and view profiles of other LinkedIn 

members.

Receive unlimited InMail messages

Save up to three searches and get weekly alerts on 

those searches.



LINKEDIN FEATURES (PREMIUM ACCOUNT)

Improve chance of getting hired and ahead

Generate leads and build clientele with Sales 

Navigator.

Find and hire talent with Recruiter Lite.

Detailed business insights and expand your 

business with Premium Business.

Improve existing skills and learn new ones 

with LinkedIn Learning



LINKEDIN BASIC ACCOUNT 



LINKEDIN FOR BUSINESS 



LINKEDIN FOR BUSINESS 





LINKEDIN SAMPLE BUSINESS PAGE



LINKEDIN FOR BUSINESS – EDUCATION AND 
RESOURCES

https://business.linkedin.com/marketing-solutions



LINKEDIN MOBILE APP VIEW



LINKEDIN BEST TIME TO POST 



TWITTER





TWITTER – 7 KEY PARTS 

Banner Image

Profile Picture

Name

@Username / Twitter Handle

Description / Bio

Link

Pinned Tweet



TWITTER BASIC ACCOUNT



TWITTER FOR BUSINESS
Quick Twitter tips:

Limit to 1-2 hashtags per Tweet

Be conversational

Keep your post short and sweet

Use images, GIFs, and/or videos whenever 

possible

Test, test, and test again (use analytics to 

see what works)

Monitor events and trending 

conversations



TWITTER FOR BUSINESS EDUCATION AND RESOURCES

https://business.twitter.com/en/basics/what-to-tweet.html



TWITTER MOBILE APP VIEW



TWITTER BEST TIME TO POST 



WHAT ARE HASHTAGS (#) AND HOW TO USE THEM 
ON SOCIAL MEDIA

• A hashtag is a keyword or phrase preceded by the 

hash symbol (#), written within a post or comment 

to highlight it and facilitate a search for it. 

• By adding a hashtag, your content will be accessible 

to all other users interested in similar topics who 

search for your hashtag. 

# Content hashtags- Ex. #lifecoach #leadershipdevelopment

# Trending hashtags- Ex. #bossesday #internationalwomensday

# Brand-specific hashtags- Ex.  #scorememphis #sba



THANK YOU!  ANY QUESTIONS? 



sarita@fspenterprises.net

Email Address

www.fspenterprises.net

All Things Sarita

Let's Keep
in Touch!

We conduct regular webinars like 

this monthly. Make sure you follow 

us online, so you don't miss out.


	Slide 1:   LinkedIn and Twitter
	Slide 2: Objectives
	Slide 3: Which Social Media Platforms Are Most Popular
	Slide 4: Social Marketer’s Top Goals for Social Media
	Slide 5
	Slide 6: Social Media Strategy – Learn Everything About Your Customers
	Slide 7: LinkedIn History
	Slide 8: Twitter History
	Slide 9: LinkedIn
	Slide 10: LinkedIn Feature (Free Account)
	Slide 11: LinkedIn Features (Premium Account)
	Slide 12: LinkedIn Basic Account 
	Slide 13: LinkedIn for Business 
	Slide 14: LinkedIn for Business 
	Slide 15
	Slide 16: LinkedIn Sample Business Page
	Slide 17: LinkedIn for Business – Education and Resources
	Slide 18: LinkedIn Mobile App View
	Slide 19: LinkedIn Best Time to Post 
	Slide 20: Twitter
	Slide 21
	Slide 22: Twitter – 7 Key Parts 
	Slide 23: Twitter Basic Account
	Slide 24: Twitter for Business
	Slide 25: Twitter for Business Education and Resources
	Slide 26: Twitter Mobile App View
	Slide 27: Twitter Best Time to Post 
	Slide 28: What are Hashtags (#) and How to Use Them on Social Media
	Slide 29: Thank You!  Any Questions? 
	Slide 30

