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WHO WE ARE

INDUSTRY EXPERTS + 
MODERN SOLUTIONS
Golf has been around for over four hundred years — 
yet here we are, the first digital marketing agency 
focused on the space. Suppose that makes us 
pioneers. Or better yet... space explorers.
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tactical
suggestions

Pick one platform for your professional online brand. I suggest Twitter or
LinkedIn. 

Pick several topics that you are interested in and relate to the path you plan to
take in sports

Use the content worksheet I’ve created to find your niche and create your
headline

Block off 15 minutes every morning to dedicate to personal content creation +
online networking
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using linked in to
network



DIGITAL
NETWORKING

LINKEDIN

1. PERSONALIZE IT

2. MAKE IT HELPFUL

3. BE CONSISTENT

4. MAKE SCHEDULING EASY

5. POSTER CHILD STRATEGY

6. CONNECT OTHER PEOPLE 
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