
 
 
 

6 Promotions Ideas for Your Bar or Restaurant  
 
By Rieva Lesonsky 
 
In order to be successful, your bar or 
restaurant needs to keep current 
customers coming back, and get new 
customers coming it. Here are six ideas 
for promotional tactics you can use to 
encourage both new and repeat business.  
 

1. Loyalty cards: Depending on your 
type of restaurant, this could 
range from a simple “buy 10 
sandwiches, get the next free” punch card for a sandwich shop to a sophisticated 
bar-coded card your servers can swipe. Search online for “gift cards” and you’ll 
find companies that offer a range of loyalty card options.   

 
2. Bouncebacks: Reward customers at the end of their visit by giving them a 

voucher for $5, $10 or $20 off their next visit, depending on your establishment.  
Encourage redemption by putting a time limit on the voucher--two to four weeks 
is a good time frame. You can also issue vouchers good for a specific daypart, 
such as $10 off dinner or happy hour. This can encourage customers to come in 
during normally slow times at your establishment.   

 
3. Specials: Promoting a certain menu item or drink special for a limited time is 

always a good way to attract customers. You may want to work with vendors to 
come up with ideas for promotions that benefit both of you. For instance, 
alcoholic beverage companies often work with clients to hold promotions.  

 
4. Birthday marketing: Collect customer data such as emails, addresses and birth 

dates using forms you hand out with the check. Send your bar or restaurant 
customers vouchers good for a certain amount, a free appetizer or a free dessert 
to be used the month or week of their birthday. You’ll get not only the customer, 
but also their friends and family to help them celebrate.  

 
5. Email newsletter: Using the customer emails you’ve collected, send a monthly 

email newsletter alerting customers about specials, new menu items or events at 
your bar or restaurant. (Using a service such as Constant Contact can help you 

http://www.constantcontact.com/


make sure your email newsletter complies with laws regulating email marketing 
and spam.) 

 
6. Contests: Games and contests are a great way to engage customers in your bar. 

Consider hosting a trivia contest (you can do this live, or sign up with one of the 
many services that provide online trivia contests for bars), holding a karaoke 
night, or even getting creative with games like bingo. Whatever type of contest 
you hold, be sure the prizes you award to the winners include vouchers for your 
bar! 

 
Rieva Lesonsky is CEO of GrowBiz Media, a media company that helps entrepreneurs 
start and grow their businesses. Follow Rieva at Twitter.com/Rieva and visit her blog at 
SmallBizDaily.com. Visit her website SmallBizTrendCast to get the scoop on business 
trends and sign up for Rieva’s free TrendCast reports. 
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